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Beer sales slump in fourth quarter 2008 says UK Quarterly Beer Barometer
· Overall beer sales down 8.3 per cent
· Pub beer sales down 9.9 per cent

· Supermarket and off-licence beer sales down 6.5 per cent

· Government beer tax revenues down £181 million since March Budget
Total beer sales dropped by 8.3 per cent in the final quarter of 2008, compared to the same quarter in 2007, according to the UK Quarterly Beer Barometer, the highest fourth quarter fall since records began in 1997.
The UK Quarterly Beer Barometer, the comprehensive guide to beer trends in Britain published by the British Beer & Pub Association (BBPA), shows that 2.2 million fewer pints were drunk every day in the final quarter of 2008, than in the same quarter of 2007. Compared with the fourth quarter ten years ago, 404 million fewer pints were sold across the country in the final quarter of 2008 – a decline of 4.4 million pints a day. 

Beer sales in pubs, bars and restaurants were down 9.9 per cent on the same quarter in 2007 – equating to 1.4 million fewer pints every day. In total, 130 million fewer pints were sold in the on-trade during October to December 2008 compared with the same period in 2007. 
Sales were also down in supermarkets and off licenses.  Sales fell by 6.5 per cent in the final quarter of 2008 compared with 2007.  This is the second consecutive quarterly fall in the off-trade. 

In total, beer sales for the whole of 2008 fell by 5.5 per cent, compared with 2007.  On-trade sales were down by 9.3 per cent and off-trade sales fell by 0.2 per cent. 

The declines have hit the Government’s revenues at the worst possible time for the public purse – it is estimated that tax income from duty and VAT are down £181 million since the March Budget, compared with the same period in 2007. This despite the fact that beer taxes rocketed by an eye-watering 18 per cent last year. 
Rob Hayward, Chief Executive, comments: “These figures highlight the extreme economic pressures hitting Britain’s beer and pub sector.  Beer sales are sinking and many pubs are struggling to survive.  Pub closures have escalated to nearly six a day.  Unfortunately, Government tax policy is only making a difficult situation worse.   Due to the Government’s tax escalator and VAT policy, we are facing two further tax increases this year alone.  By the 2012 Budget, the tax on your pint of beer will have increased by up to 40 per cent from February 2008.
More follows….
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“We are not asking for a tax handout, like other sectors.  We just don’t want our tax burden to be made worse.  When it comes to stimulating the UK economy, the Government should not and must not turn a blind eye to Britain’s beer and pub sector.
 “British pub-goers have been hit hard by the Budget and the Pre-Budget Report.  In addition to further tax increases, the Government says it wants pubs to pay an extra £300 million this year alone as the cost of introducing a mandatory code of practice.  The industry’s Axe the Beer Tax – Save the Pub campaign has seen a surge of public support for our beleaguered sector.  It’s time for The Government to respond to these calls and support a great British industry.”
Ends

For further information please contact:

Mark Hastings, Director of Communications, Tel: (020) 7627 9151 / 07884 181 794

Neil Williams, Communications Manager Tel: (020) 7627 9156 / 07974 249 779

Notes to editors

1.         The British Beer and Pub Association is the UK’s leading organisation representing the brewing and pub sector.  Its members account for 98 per cent of the beer brewed in the UK and own nearly two thirds of Britain’s 56,000 pubs.

2.         The BBPA has a long-established and authoritative reputation for the publication of statistics on the UK’s brewing and pub sector. The BBPA’s Beer Barometer, published for the first time in July 2008, will generally be available within one month of quarter-end. Data is sourced directly with the Association’s brewing members, and accounts for 95 per cent of all beer including all lagers, sold in the UK.

3.         Beer duty was increased by 9.1 per cent in the Budget in March, and an ‘escalator’ was announced, with alcohol duties set to increase by 2 per cent above the rate of inflation in each of the next four years. A further increase in beer duty of 8.0 per cent was announced in the Pre-Budget Report in November. The total increase in 2008 was 17.8 per cent.
4.
The “Axe The Beer Tax – Save The Pub” campaign is a joint industry and consumer initiative to demonstrate to the Government how much pubs mean to communities and to offer an alternative plan for the future of pubs in the UK. Further information on the “Axe The Beer Tax – Save The Pub” campaign can be found from www.axethebeertax.com. 

5.
Tax revenue figures are based on HMRC duty revenues and VAT based on BBPA beer sales figures. A report by Oxford Economics for the BBPA showing the impact of the 2007 duty increases can be found on the BBPA website here.

6. 
UK Quarterly Beer Barometer tables follow, which are also available in excel format on the BBPA website here.
	UK Quarterly Beer Barometer
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	4th Quarter 2008 (October - December)
	 
	 
	 
	 
	 
	
	
	
	
	

	Quarterly Beer sales ('000 barrels)
	
	
	
	
	
	
	
	
	
	
	

	Total sales
	Q1
	Q2
	Q3
	Q4
	
	
	
	
	

	 
	Volume
	% change
	Volume
	% change
	Volume
	% change
	Volume
	% change
	
	
	
	
	

	1997
	7,093
	
	9,017
	
	9,058
	
	9,606
	
	
	
	
	
	

	1998
	6,985
	-1.5%
	9,216
	2.2%
	8,385
	-7.4%
	9,228
	-3.9%
	
	
	
	
	

	1999
	6,914
	-1.0%
	8,588
	-6.8%
	8,772
	4.6%
	9,613
	4.2%
	
	
	
	
	

	2000
	6,567
	-5.0%
	8,585
	0.0%
	8,333
	-5.0%
	9,148
	-4.8%
	
	
	
	
	

	2001
	6,524
	-0.6%
	8,515
	-0.8%
	8,386
	0.6%
	9,324
	1.9%
	
	
	
	
	

	2002
	6,740
	3.3%
	8,721
	2.4%
	8,283
	-1.2%
	9,246
	-0.8%
	
	
	
	
	

	2003
	6,662
	-1.2%
	8,715
	-0.1%
	8,710
	5.2%
	9,274
	0.3%
	
	
	
	
	

	2004
	6,894
	3.5%
	8,887
	2.0%
	8,264
	-5.1%
	9,396
	1.3%
	
	
	
	
	

	2005
	6,660
	-3.4%
	8,498
	-4.4%
	8,415
	1.8%
	9,087
	-3.3%
	
	
	
	
	

	2006
	6,525
	-2.0%
	8,854
	4.2%
	7,852
	-6.7%
	8,929
	-1.7%
	
	
	
	
	

	2007
	6,345
	-2.8%
	8,224
	-7.1%
	7,792
	-0.8%
	8,537
	-4.4%
	
	
	
	
	

	2008
	6,298
	-0.7%
	7,854
	-4.5%
	7,233
	-7.2%
	7,826 
	-8.3%
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	On-trade sales
	Q1
	Q2
	Q3
	Q4
	
	
	
	
	

	 
	Volume
	% change
	Volume
	% change
	Volume
	% change
	Volume
	% change
	
	
	
	
	

	1997
	5,686
	
	6,594
	
	6,588
	
	6,710
	
	
	
	
	
	

	1998
	5,564
	-2.2%
	6,491
	-1.6%
	6,228
	-5.5%
	6,450
	-3.9%
	
	
	
	
	

	1999
	5,355
	-3.7%
	6,198
	-4.5%
	6,151
	-1.2%
	6,182
	-4.2%
	
	
	
	
	

	2000
	5,130
	-4.2%
	5,935
	-4.2%
	5,806
	-5.6%
	5,870
	-5.1%
	
	
	
	
	

	2001
	4,910
	-4.3%
	5,765
	-2.9%
	5,642
	-2.8%
	5,838
	-0.5%
	
	
	
	
	

	2002
	4,904
	-0.1%
	5,652
	-2.0%
	5,451
	-3.4%
	5,613
	-3.9%
	
	
	
	
	

	2003
	4,727
	-3.6%
	5,488
	-2.9%
	5,409
	-0.8%
	5,510
	-1.8%
	
	
	
	
	

	2004
	4,649
	-1.7%
	5,450
	-0.7%
	5,223
	-3.4%
	5,390
	-2.2%
	
	
	
	
	

	2005
	4,505
	-3.1%
	5,125
	-6.0%
	5,082
	-2.7%
	5,174
	-4.0%
	
	
	
	
	

	2006
	4,267
	-5.3%
	5,077
	-0.9%
	4,758
	-6.4%
	4,959
	-4.1%
	
	
	
	
	

	2007
	4,088
	-4.2%
	4,725
	-6.9%
	4,489
	-5.6%
	4,529
	-8.7%
	
	
	
	
	

	2008
	3,744
	-8.4%
	4,224
	-10.6%
	4,127
	-8.1%
	4,078
	-9.9%
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Off-trade sales
	Q1
	Q2
	Q3
	Q4
	
	
	
	
	

	 
	Volume
	% change
	Volume
	% change
	Volume
	% change
	Volume
	% change
	
	
	
	
	

	1997
	1,405
	
	2,412
	
	2,472
	
	2,892
	
	
	
	
	
	

	1998
	1,416
	0.8%
	2,720
	12.7%
	2,160
	-12.6%
	2,775
	-4.1%
	
	
	
	
	

	1999
	1,552
	9.6%
	2,381
	-12.5%
	2,622
	21.4%
	3,431
	23.7%
	
	
	
	
	

	2000
	1,436
	-7.5%
	2,645
	11.1%
	2,528
	-3.6%
	3,277
	-4.5%
	
	
	
	
	

	2001
	1,616
	12.6%
	2,746
	3.8%
	2,745
	8.6%
	3,486
	6.4%
	
	
	
	
	

	2002
	1,836
	13.6%
	3,070
	11.8%
	2,832
	3.2%
	3,633
	4.2%
	
	
	
	
	

	2003
	1,935
	5.4%
	3,227
	5.1%
	3,301
	16.5%
	3,764
	3.6%
	
	
	
	
	

	2004
	2,245
	16.0%
	3,437
	6.5%
	3,041
	-7.9%
	4,006
	6.4%
	
	
	
	
	

	2005
	2,155
	-4.0%
	3,373
	-1.9%
	3,332
	9.6%
	3,913
	-2.3%
	
	
	
	
	

	2006
	2,257
	4.8%
	3,778
	12.0%
	3,094
	-7.2%
	3,970
	1.5%
	
	
	
	
	

	2007
	2,257
	0.0%
	3,499
	-7.4%
	3,303
	6.8%
	4,008
	1.0%
	
	
	
	
	

	2008
	2,554
	13.2%
	3,630
	3.8%
	3,106
	-6.0%
	3,748 
	-6.5%
	
	
	
	
	

	UK Quarterly Beer Barometer
	
	

	
	
	
	
	
	
	

	4th Quarter 2008 (October - December)
	 
	 
	 
	 
	 
	
	
	
	
	

	Moving annual total beer sales ('000 barrels)
	
	
	
	
	
	
	
	
	
	

	Total sales
	Q1
	Q2
	Q3
	Q4
	
	
	
	
	

	 
	Volume
	% change
	Volume
	% change
	Volume
	% change
	Volume
	% change
	
	
	
	
	

	1997
	
	
	
	
	
	
	34,774
	
	
	
	
	
	

	1998
	34,666
	-
	34,865
	-
	34,193
	-
	33,814
	-2.8%
	
	
	
	
	

	1999
	33,744
	-2.7%
	33,116
	-5.0%
	33,502
	-2.0%
	33,888
	0.2%
	
	
	
	
	

	2000
	33,540
	-0.6%
	33,537
	1.3%
	33,097
	-1.2%
	32,632
	-3.7%
	
	
	
	
	

	2001
	32,589
	-2.8%
	32,519
	-3.0%
	32,573
	-1.6%
	32,750
	0.4%
	
	
	
	
	

	2002
	32,965
	1.2%
	33,172
	2.0%
	33,069
	1.5%
	32,990
	0.7%
	
	
	
	
	

	2003
	32,912
	-0.2%
	32,906
	-0.8%
	33,333
	0.8%
	33,361
	1.1%
	
	
	
	
	

	2004
	33,593
	2.1%
	33,765
	2.6%
	33,319
	0.0%
	33,441
	0.2%
	
	
	
	
	

	2005
	33,208
	-1.1%
	32,818
	-2.8%
	32,968
	-1.1%
	32,659
	-2.3%
	
	
	
	
	

	2006
	32,524
	-2.1%
	32,880
	0.2%
	32,317
	-2.0%
	32,160
	-1.5%
	
	
	
	
	

	2007
	31,980
	-1.7%
	31,349
	-4.7%
	31,290
	-3.2%
	30,897
	-3.9%
	
	
	
	
	

	2008
	30,850
	-3.5%
	30,481
	-2.8%
	29,921
	-4.4%
	29,210 
	-5.5%
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	On-trade sales
	Q1
	Q2
	Q3
	Q4
	
	
	
	
	

	 
	Volume
	% change
	Volume
	% change
	Volume
	% change
	Volume
	% change
	
	
	
	
	

	1997
	
	
	
	
	
	
	25,579
	
	
	
	
	
	

	1998
	25,456
	-
	25,354
	-
	24,993
	-
	24,733
	-3.3%
	
	
	
	
	

	1999
	24,525
	-3.7%
	24,231
	-4.4%
	24,154
	-3.4%
	23,886
	-3.4%
	
	
	
	
	

	2000
	23,661
	-3.5%
	23,398
	-3.4%
	23,053
	-4.6%
	22,741
	-4.8%
	
	
	
	
	

	2001
	22,520
	-4.8%
	22,350
	-4.5%
	22,186
	-3.8%
	22,154
	-2.6%
	
	
	
	
	

	2002
	22,149
	-1.6%
	22,036
	-1.4%
	21,845
	-1.5%
	21,620
	-2.4%
	
	
	
	
	

	2003
	21,442
	-3.2%
	21,278
	-3.4%
	21,237
	-2.8%
	21,134
	-2.2%
	
	
	
	
	

	2004
	21,055
	-1.8%
	21,018
	-1.2%
	20,832
	-1.9%
	20,712
	-2.0%
	
	
	
	
	

	2005
	20,569
	-2.3%
	20,243
	-3.7%
	20,102
	-3.5%
	19,886
	-4.0%
	
	
	
	
	

	2006
	19,648
	-4.5%
	19,600
	-3.2%
	19,275
	-4.1%
	19,061
	-4.1%
	
	
	
	
	

	2007
	18,882
	-3.9%
	18,530
	-5.5%
	18,262
	-5.3%
	17,831
	-6.5%
	
	
	
	
	

	2008
	17,487
	-7.4%
	16,986
	-8.3%
	16,623
	-9.0%
	16,173 
	-9.3%
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Off-trade sales
	Q1
	Q2
	Q3
	Q4
	
	
	
	
	

	 
	Volume
	% change
	Volume
	% change
	Volume
	% change
	Volume
	% change
	
	
	
	
	

	1997
	
	
	
	
	
	
	9,181
	
	
	
	
	
	

	1998
	9,193
	-
	9,500
	-
	9,188
	-
	9,071
	-1.2%
	
	
	
	
	

	1999
	9,206
	0.1%
	8,867
	-6.7%
	9,330
	1.5%
	9,986
	10.1%
	
	
	
	
	

	2000
	9,870
	7.2%
	10,134
	14.3%
	10,039
	7.6%
	9,885
	-1.0%
	
	
	
	
	

	2001
	10,065
	2.0%
	10,166
	0.3%
	10,383
	3.4%
	10,593
	7.2%
	
	
	
	
	

	2002
	10,812
	7.4%
	11,136
	9.5%
	11,224
	8.1%
	11,371
	7.3%
	
	
	
	
	

	2003
	11,470
	6.1%
	11,627
	4.4%
	12,096
	7.8%
	12,227
	7.5%
	
	
	
	
	

	2004
	12,538
	9.3%
	12,747
	9.6%
	12,487
	3.2%
	12,729
	4.1%
	
	
	
	
	

	2005
	12,639
	0.8%
	12,575
	-1.4%
	12,867
	3.0%
	12,773
	0.3%
	
	
	
	
	

	2006
	12,875
	1.9%
	13,280
	5.6%
	13,042
	1.4%
	13,099
	2.6%
	
	
	
	
	

	2007
	13,098
	1.7%
	12,819
	-3.5%
	13,028
	-0.1%
	13,066
	-0.2%
	
	
	
	
	

	2008
	13,363
	2.0%
	13,495
	5.3%
	13,298
	2.1%
	13,037 
	-0.2%
	
	
	
	
	


